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1. “I begin with an assumption about the informational content of the news. Facts

have no intrinsic meaning. They take on their meaning by being embedded in a frame or story line that
organizes them and gives them coherence, selecting certain ones to emphasize while ignoring others.
Think of news as telling stories about the world rather than as presenting ‘information,” even though the
stories, of course, include factual elements. A frame is a central organizing idea for making sense of

relevant events and suggesting what is at issue.”
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